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’) Trucking Market/Update



Trucki arket ate

OOFIdesignedthis update to help the owner-operator gaininsightinto the current conditionsof
0 2 R fréigiténarket Todo so,we will look at four keycategories

1. Volume levelshelpusto seehow muchfreight needsto be movedoverall

2. Demand showsushow manytrucksthe marketneedsto movesaidvolume

3. Rates illustrate how muchthe averageowner-operatorcanexpectto currentlyearn
4. Operating Costs depictthe every-dayexpensedor the averageowner-operator.

Thebottom line: OOFMill breakdowneachcategoryand explainhow they pertainto you asa small
busineswner



Volume:
Transportation Service
Index (TSI)

Thebig picture: TSImeasureghe volumeof freight
moved monthly by the for-hire transportation
sectorin the United States

FREIGHT TSI
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Why it matters: Changesn the TSlreflect changes
in the demandfor goodsandservices

A For example, demand for freight typically
increasesn periodsof economicexpansion

(]
(o))
o
2
<
o
o
o
N
S
]
(U
>

A TheTSlcapturesthis demandfor transportation
by increasingaswell.

Our thoughts: While volume continuesto remain
elevated, we have noticed a decline in demand
whichistypicalaroundthis time of year

A Seasonallyspeaking, volumes tend to drop
followingthe fourth of Julyholiday

Source: BTSHttps://data.bts.gov/stories/s/TE-Indicator1/9cz\jte | Monthly

Note: TSI Freight Index is a weighted average of monthly data for trucking, freight rail, waterborne, pipeline, andhiir freig
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https://data.bts.gov/stories/s/TET-indicator-1/9czv-tjte

Volume: Cass
Shipment Index

The big picture: The CassShipmentindex includes
data from all domestic freight modeswith trucking
accountingor more than 75%of all activity.

A Theindexis an indicator of U.S shippingactivity,
containing 37 million invoices across 400
companiesand manufacturers

Why it matters: Thisindex showsmonthly shipment
volumesfrom the entire Casglientbase

Our thoughts. the CassShipmentindexfell 4% from
May, marking third month this year that the index
wasin decline

A Yesbut indexremainselevated In fact, the index
is 1.6%abovewhereit wasthistime in 2019

A Thismeansthat i K S stibpieaty of freightto go
around
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https://www.cassinfo.com/freight-audit-payment/cass-transportation-indexes/cass-freight-index

Demand: Loadto-
Truck Ratios

Thebig picture: Loadto-TruckRatiosrepresentthe
number of loads posted for everytruck posted on
DATLoadBoards

A Theloadto-TruckRatiois a sensitive reakHime
indicator of the balancebetween spot market
demandand capacity

Why it matters: Changedn the ratio often signal
impendingchangesn rates

Our thoughts. Though volumes have certainly
startedto leveloff, the decreaseawne seein the load-
to-truck ratios is more due to an increase in
capacity

A Asthe variousloadto-truck ratios continue to
decline,expectto seeratesto do the same

A Therate of declineis still yet to be determined
however,asvolumesstill remainelevated
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Source: DAT Trendlinesitps://www.dat.com/industry-trends/trendlines| Monthly



https://www.dat.com/industry-trends/trendlines

Rates: Spot and
Contract Rates

The big picture: Rates are market averagesfrom
51 ¢RagViewwhich providesrealtime reports on
prevailingspot marketand contractrates

A wl (S + dalmasei comprisedof more than
$110billionin freight billsin over68,000lanes

Why it matters: Theserates reflect the condition of
the freight marketin reaktime.

Our thoughts. As capacity increases,and volumes
begin to level off, spot rates will continue to
normalize

A While contract rates have trended higher than
spot rates over the past couple months for vans
and reefers, this trend hasfinally caughtup with
flatbed ratesaswell.

A Contractrates continue to move upward due to
the elevatedvolume of freight. We will continue
to watchto seeif this changesn the next couple
months
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https://www.dat.com/industry-trends/trendlines

Rates: Logistics
alylrasSNaRQ °

80

The big picture: The LMI is a diffusion index that
measuressupplychainconditions 70

A The LMI consistsof eight key logisticsmetrics 60
rangingfrom inventory levelsto transportation

utilization. 50

A Any number below 50 is indicative of 40
contraction, while any number above 50 is

. . . . 30
indicativeof expansion

Why it matters: TheLMIreflectsthe strengthof the 20

overalleconomyasit measureshoth upstreamand
downstreamconditions
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A When the two curves depicted in this chart $823883558535882888358558533382388385:5535353383888¢85333
invert, it signaldbad newsfor freight rates b018 2019 2020 021 2022

Our thoughts Though the two curves K | @ S y e Transportation Capacity essssss Transportation Prices == == Breakeven

inverted yet, it suggeststhe freight market is By

coolingoff. Source: LMI https://www.the -Imi.com/| Monthly



https://www.the-lmi.com/

Costs: Producer Price
Index (PPIl) Long
Distance, Truckload

The big picture: The PPlis a group of indexesthat
measureshow muchit costsfor industriesto make
their products

LONGDISTANCE TRUCKLOAD PPI
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A One index focuseson the operating costs for
long-haul, truckloadcarriers
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Why it matters: Changesin this particular index
reflect the current operating costs for long-haul
owner-operators

Our thoughts: While freight rates are falling, the

costof doingbusinessontinuesto rise.

e o . ] JanFebMarAprMayJun Jul AugSepOctNovDedJanFebMarAprMayJun Jul AugSepOctNovDedJanFebMarAprMa
A L (inSpérativethat owner-operatorsknow their

cost of operations so that they can better
control their variableexpenses

A New carriers might find the next few months

- . Source: FREDhtps://fred.stlouisfed.org/series/PCU4841214841pPMonthly
difficult aswe enter into a seasonaslowdown
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https://fred.stlouisfed.org/series/PCU484121484121

Costs: Diesel Fuel

The big picture: The US Energy Information
Administration tracks the weekly changesin on-
highwaydieselfuel pricesthroughoutthe country.

Why it matters: Fuelis the number one expensefor
owner-operators

A Fuelcomprisesover 45% of the averageowner-
2 LIS NJcdstbiageéation

A Yesbut it normallyrepresents25-30%

Our thoughts. While fuel prices have started to
decline ever so slightly, they still remain a serious
concernfor the owner-operator.

A Higher fuel costs eat into shippers budgets
Hencefi K S N&I€ftoverto paycarriers

A Thisis partly why freight rates are decreasing
evenasfuel isincreasing
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https://www.eia.gov/petroleum/gasdiesel/

Costs: Used Truck
Prices

The big picture: Most individualsseekingto become
anowner-operatorfirst look to the usedtruck market
dueto the highcostof newtrucks

Why it matters: Used truck prices are a good
indicatorstrongfreight market

A As spot rates turn upward, the number of
individualsseekingo becomean owner-operator
alsoincrease pushingusedpriceshigher

Our thoughts: The average price of a used truck
accordingto FTRhovered at $43,000 before the
pandemic

A That price jumped to $63,000 in 2021 and
$96,000s0farin 2022

A With costsrisingand spot rates normalizing,this
might not be the besttime to becomean owner-
operatoror seekto expandyour business

AVERAGE USED CLASS 8 TRUCK PRICES
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Source: FTRjttps://www.ftrintel.com/ | Monthly
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’)) Van/Market Outlook



Van/'Market Outlook

The trucking industry consistsof severaldifferent types of operationsand segments While one sizecertainlyR 2 S #ityald inarket analysts
typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,and Reefer

L {g@odito know the current conditionsof the freight market,but A (al@dimportant to understandwhat the future holds,especiallyfor your
segmentof the industry.

Toexaminethe vanmarketoutlook, we will look at:
1. Demand showsushow manytrucksthe marketneedsto movefreight.
2. Ratesillustrate how muchthe averageowner-operatorcanexpectto earn
We will also examine four key economiandicatorsthat directlyimpactthe vanmarket
1. RetailSales
2. CPI
3. Ecommerce

4. AdvancedRetailSaleCategories
14



Demand: Loadto-
Truck Ratios

Thebig picture: Loadto-TruckRatiosrepresentthe
number of loads posted for everytruck posted on
DATLoadBoards

A Theloadto-TruckRatiois a sensitive reakHime
indicator of the balancebetween spot market
demandand capacity

Why it matters: Changedn the ratio often signal
impendingchangesn rates

Our thoughts. Though volumes have certainly
startedto leveloff, the decreaseawne seein the load-
to-truck ratios is more due to an increase in
capacity

A As the variousloadto-truck ratios continue to JanFebMarAprMayJun Jul AugSepOctNovDedJanFebMarAprMayJun Jul AugSepOctNovDedJanFebMarAprMayJu
decline,expectto seeratesto do the same

A Therate of declineis still yet to be determined Source: DAT Trendline$itps://www.dat.com/industry-trends/trendlines| Monthly
however,asvolumesstill remainelevated
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https://www.dat.com/industry-trends/trendlines

Rates: Spot and
Contract Rates

The big picture: Ratesare market averagesfrom
51 ¢ RageView,which provides reaktime reports
on prevailingspot marketand contractrates

A wl (S +dat8bageiscomprisedof more than
$110billionin freight billsin over68,000lanes

Why it matters: Theseratesreflect the condition of
the freight marketin reaktime.

Our thoughts: As volumesdecline and fuel costs
and capacity increases,shipperswill continue to
gainthe upper handin negotiations,pushingrates
downward

A It is important for you to attempt to negotiate
for higherratesand/or fuel surcharges

A L GaB@important for you to attempt to build
direct relationshipswith small shippersrather
thanrelyingsolelyon brokersor loadboards
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https://www.dat.com/industry-trends/trendlines

Retail and Consumer
Price Index (CPI):

Thebig picture: Theterm & NB &@ I fAi$aih économic
metric that tracks consumer demand for finished
goods

A While CPImeasuregshe averageprice changefor a
basketof goodsand servicesovertime.

Why it matters: Both retail salesand CPIcan help the
owner-operator gauge the economic health of the
countryandtherebythe freight market

A Consumer spending accounts for two-thirds of
GDP

A If prices are stable and retail salesare high, it
meansthat (i K S B@e@térdemandfor freight.

Our thoughts: Eventhough CPIis rising exponentially
dueto inflation, peopleare still purchasinggoods

A Contrary to popular belief, the economy is still
movingstrongasshownin the top chartabove

A Retailtrade remainshigh, meaningthat freight will
still needto be shipped
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Source: FREDIttps://fred.stlouisfed.org/series/RS X Monthly

Note: Ecommerce sales are included in the total monthly estimates
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https://fred.stlouisfed.org/series/CPIAUCSL#0
https://fred.stlouisfed.org/series/RSXFS

E_Commerce Reta" E-COMMERCE RETAIL SALES

260,000
The big picture: Ecommercehaschangedthe way

people purchasegoods,as more and more people 240,000
moveto onlineorders

A Technologyhas made it easier than ever for AU

peopleto shoponline.

200,000
Why it matters: With so manyonline retailersnow

offering one or two daydeliveries truckinglogistics

. 180,000
hasbeenturned onits head
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A This means freight needsto be moved to a 160,000
central warehousewhere it can be distributed
from there. 140,000

A As e-commerce grows or shrinks, so too do

. 120,000
freight volumes

Our thoughts: Exponentialgrowth in e-commerce 100,000
he|pedt0 boostthe fre|ght economyin the mIdStOf Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl

the pandemic

A Yesbut, canit continueinto 2022? Source: FREDIitps:/fred.stlouisfed.org/series/ECOM$Quarterly
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https://fred.stlouisfed.org/series/ECOMSA

Advanced Retail Sales:

Clothing, Electronics, anc

Furniture

The big picture: Retail salescapture in-store, catalog,
and out-of-store salesof both durableand non-durable
goods Theseare brokendown into severalcategories,
including

Electronicsand appliancestores
Furniturestores

Generalmerchandisestores(e.g., Walmart, Target,
Costco)

Why it matters: Retailsalesgive the owner-operator a
pulse of the economyand its projected path toward
expansionor contraction

A Advanced Sales categories provide us an early
shapshotfrom largeretailers

Our thoughts. Although sales are definitely not
expandingas they once were, they | NB glediting
either.

A Further indication that volumes, and thereby
demandfor trucks,will remainelevated

ELECTRONICS AND APPLIANCE STORES
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Source: FREDh|tps://fred.stlouisfed.org/series/RSEAMonthly
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https://fred.stlouisfed.org/series/RSGMS
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Flatbed Market Outlook

The trucking industry consistsof severaldifferent types of operationsand segments While one sizecertainlyR 2 S #ityald inarket analysts
typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,and Reefer

L {g@odito know the current conditionsof the freight market,but A (al@dimportant to understandwhat the future holds,especiallyfor your
segmentof the industry.

Toexaminethe Flatbedmarketoutlook, we will look at:
1. Demand showsushow manytrucksthe marketneedsto movefreight.
2. Ratesillustrate how muchthe averageowner-operatorcanexpectto earn
We will also examine four key economiandicatorsthat directlyimpactthe vanmarket
1. TotalManufacturing
2. ConstructionMaterialsand SuppliesManufacturing
3. Housing

4. AdvancedRetailSalesBuildingMaterials
21



Demand: Loadto-
Truck Ratios

Thebig picture: Loadto-TruckRatiosrepresentthe
number of loads posted for everytruck postedon
DATLoadBoards

A Theloadto-TruckRatiois a sensitive reatHtime
indicator of the balancebetween spot market
demandand capacity

Why it matters: Changedn the ratio often signal
impendingchangesn rates

Our thoughts. Though volumes have certainly
startedto leveloff, the decreaseawne seein the load
to-truck ratios is more due to an increase in
capacity

A Asthe variousloadto-truck ratios continue to
decline,expectto seeratesto do the same

JanFebMarAprMayJun Jul AugSepOctNovDedqJanFebMarAprMayJun Jul AugSepOctNovDedqJanFebMarAprMayJu

A Therate of declineis still yet to be determined
however.asvolumesstill remainelevated Source: DAT Trendline$itps://www.dat.com/industrytrends/trendlines| Monthly
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https://www.dat.com/industry-trends/trendlines

Rates: Spot and
Contract Rates

The big picture: Rates are market averagesfrom
51 ¢Ra&Viewwhich providesreaktime reports on
prevailingspotmarketandcontractrates

A wl G S+ daasei comprisedof more than
$110billionin freight billsin over68,000lanes

Why it matters: Theserates reflect the condition of
the freight marketin reaktime.

Our thoughts: Unlike van and reefer rates which
continue to normalize,the flatbed market continues
to expand,albeitat slowerpace

A We expectflatbed to continue its upward trend
for the next coupleof months

A Timewill tell if or when rates and volumeswiill
comebackdownto earth.

A Right now, we are still in peak construction
season
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23


https://www.dat.com/industry-trends/trendlines

MANUFACTURERS' NEW ORDERS: TOTAL MANUFACTURING

600,000

Manufacturing: Total
and Construction
Materials

The big picture: Manufacturingnew orders is an
important flatbed market indicator, asit comprises 350,000
alargepart of the economy
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400,000

Why it matters: Anincreasein new orderssignifies

a higher demand for goods and services,which Source: FREDhtps:/fred.stlouisfed.org/series/ AMTMN®Monthly

indicatesfuture demandfor transportation

MANUFACTURERS' NEW ORDERS: CONSTRUCTION MATERIALS
AND SUPPLIES

A The manufacturing sector provides a large
amountof volumefor flatbed haulers

$65,000
Our thoughts. Unlike the dry van and reefer

markets, the market forces for the flatbed sector
appearto be strong

$60,000

$55,000

A Flatbed rates have remained elevated even $50,000

while dry vanandreeferrateshavefallen. $45,000

Millions of Dollars

A Lookfor this trend to continuegoingforward. $40,000

Source: FREDhtps://fred.stlouisfed.org/series/ ACMSN[Monthly



https://fred.stlouisfed.org/series/ACMSNO
https://fred.stlouisfed.org/series/AMTMNO

HOUSING UNITS STARTED

Housing: Starts, Under
Construction,
Completed

The big picture: The U.S CensusBureau publishes Source: FREDntps://fred.stlouisfed.org/series/HOUYM™Monthly
monthly estimateson the number.

Thousands of Units

HOUSING UNITS UNDER CONSTRUCTION
A Housingstarts,

A Housingunder construction,and

A Housingcompleted
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Why it matters: New housingis an important capital
good that spurs additional consumer spending on

appliancesandfurniture.
; . o _ Source: FREDhtps://fred.stlouisfed.org/series/lUNDCONT EMonthly
A L Ga&key economicindicator, especiallyfor the

flatbed trucking sector, which hauls building HOUSING UNITS COMPLETED
materials

Our thoughts: Housingstarts are flattening, but the
number of houses under construction continues to
raise

Thousands of Units

A Thissignalsthat flatbed volumesshould continue
to remainsteady

Source: FREDhtps://fred.stlouisfed.or



https://fred.stlouisfed.org/series/COMPUTSA
https://fred.stlouisfed.org/series/HOUST
https://fred.stlouisfed.org/series/UNDCONTSA

Advanced Retail Sales:
Building Materials,
Garden Equipment,
Supplies Dealers

The big picture: Retail salescapture in-store, catalog,
and out-of-store salesof both durableand non-durable
goods

A These are broken down into several categories,
including building materials, garden equipment,
andsuppliesdealers(BMGESD)

Why it matters: Retailsalesgive the owner-operator a
pulse of the economyand its projected path toward
expansionor contraction

A Advanced Sales categories provide us an early
snapshotfrom largeretailers

Our thoughts: Thoughinflationary pressurescan skew
retail sales,the BMGESLCIigures mirror closely with
both spotand contractflatbed rates

A Lookto seeflatbed volumesand rates to remain
strong as consumersand businessescontinue to
purchasethesetypesof goods
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Reefer Market Outlook

The trucking industry consistsof severaldifferent types of operationsand segments While one sizecertainlyR 2 S #ityald inarket analysts
typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,and Reefer

L {g@odito know the current conditionsof the freight market,but A (al@dimportant to understandwhat the future holds,especiallyfor your
segmentof the industry.

Toexaminethe reefer marketoutlook, we will look at:
1. Demand showsushow manytrucksthe marketneedsto movefreight.
2. Ratesillustrate how muchthe averageowner-operatorcanexpectto earn
We will also examine four key economiandicatorsthat directlyimpactthe vanmarket
1. USDAAverageRefrigeratedlruckRates
2. USDARefrigeratedlruckVolumes
3. USDATruckAvailabilityData

4. AdvancedRetailSalesFoodServicesand DrinkingPlaces
28



Demand: Loadto-
Truck Ratios

Thebig picture: Loadto-TruckRatiosrepresentthe
number of loads posted for everytruck posted on
DATLoadBoards

A Theloadto-TruckRatiois a sensitive reakHime
indicator of the balancebetween spot market
demandand capacity

Why it matters: Changedn the ratio often signal
impendingchangesn rates

Our thoughts. Though volumes have certainly
startedto leveloff, the decreaseawne seein the load-
to-truck ratios is more due to an increase in
capacity

A As the variousloadto-truck ratios continue to JanFebMarAprMayJun Jul AugSepOctNovDeqJanFebMarAprMayJun Jul AugSepOctNovDeqJanFebMarAprMayJu
decline,expectto seeratesto do the same

A Therate of declineis still yet to be determined Source: DAT Trendlinegiftps://www.dat.com/industry-trends/trendlines| Monthly
however,asvolumesstill remainelevated
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https://www.dat.com/industry-trends/trendlines

Rates: Spot and
Contract Rates

The big picture: Ratesare market averagesfrom
51 ¢ RageView,which provides reaktime reports
on prevailingspot marketand contractrates

A wl (S +dat8bageiscomprisedof more than
$110billionin freight billsin over68,000lanes

Why it matters: Theseratesreflect the condition of
the freight marketin reaktime.

Our thoughts: Reeferspotratesoutpacedboth van
andflatbed segmentdor muchof the pandemic

A Yes,but now it appearsthat spot rates are
startingto correct

A While volumesare not as high, we believethe
biggestreasonfor this market correctionis due
to an increasein reefer capacity, as well as
higherfuel costs
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Fruit and Vegetable
Industry: USDA
Average Truck Rates

The big picture: The U.S Department of Agriculture
(USDAFollectsdata concerningthe averagetruck rates
for haulingfruit and vegetablegoods

A USDA averages the rates over region and
commodity

Why it matters: Produce requires fast and efficient
movementsof perishablecommodities

A The USDA published rates gives the owner-
operatora pulseof the reefer market

Our thoughts: Fruit and vegetablereefer rates jumped
dramaticallyoverthe pasttwo years

A Yes,but we are starting to see those rates come
backdownto earth, albeit slowly

A June typically sees a large month-to-month
increase

A However,we are not expectingthe samelevel of
jump this year due to depressedproducevolumes
asextremedroughtscontinueto hit the southwest

JanFebMar AprMayJun Jul AugSepOctNovDeqJanFebMar AprMayJun Jul AugSepOctNoyJanFebMar AprMayJun

Source: USDAjttps://agtransport.usda.gov/stories/s/56sBde | Weekly

31


https://agtransport.usda.gov/stories/s/56s5-rpde

REEFER TRUCK VOLUMES

850,000

Fruit and Vegetable
Industry: Truck Volume et
and Availability ‘

600,000

The big picture: The| { 5 ICf@sreport includes
daily fruit and vegetable volume data by weight ALY
andweeklyrefrigeratedtruck availabilitydata. 500,000 1

JanFebMarAprMayJunJulAugSepOctNovDeg¢lanFebMarAprMayJunJulAugSepOctNovDe
Why it matters: Thisinformationis a barometerfor 2020 2021
the health of the overallreefer market

JanFebMarAprMayJu
2022

A It also provides visibility into what exactly is REEFER TRUCK AVAILABILITY

driving reefer rates, either volume, capacity,or
a combinationof both.

N NS /

Adequate | 5

ReeferTruck Availability is codedon a scaleof
1 to 5 1 representing a surplus and 5
representinga shortageof trucks

Surplus | 3

Our thoughts: Both volumes and reefer truck
capacity have slowly loosenedover the past few
months

Availability: 1

JanFebMarAprMayJun Jul AugSepOctNovDedqJanFebMarAprMayJun Jul AugSepOctNoyJanFebMarAprMayJu
A Which has impacted reefer rates as shown in 2021 2022

the previouscharts _
Source: DAT Trendline$itps: ort.usda.gov/stories/s/56sEpde | Monthly
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Advanced Retail Sales:
Food Services and
Drinking Places

The big picture: Retail sales capture in-store,
catalog,and out-of-store salesof both durableand
non-durablegoods

A Theseare brokendown into severalcategories,
includingfood servicesanddrinkingplaces

Why it matters. Retail sales give the owner-
operator a pulse of the economyand its projected
path toward expansioror contraction

A AdvancedSalescategoriesprovide us an early
snapshotfrom largeretailers

Our thoughts. Retail salesfor food servicesand
drinking placescloselymirror 5 ! ¢ Teadlinesfor
both spotand contractreefer ratesasshownin the
graph

A While these salesfigures suggestthere still is
some room for reefer rates to grow, we will
continue to watch this data seriescloselyfor
anypossiblechange
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Overall-Freight/Market Outlook

While A {igén@ito knowthe current conditionsof the freight market, A (ial@a@important to understandwhat the future holds
OOFIdesignedthis segmentto examinesome key economicfactorsthat canimpact the forthcoming market and thereby
your bottom line.

Todo so,we will look at four key categories
1. Consumer and Labor Conditions help usto seehow manypeopleare workingandhow muchthey are spending
2. Manufacturing isone of the primarymoversandshakersavhenit comesto freight volumes
3. Construction isagoodindicatorof the amountof flatbed volumethe market might expectdownstream
4. Ocean and Rail volumesare leadingindicatorsfor freight demand,anda primarydriver of pressureon capacity

The bottom line: OOFIwill breakdowneach categoryand explainhow eachone can potentially effect the overall freight
marketandthus how they pertainto you asa smallbusinesowner.
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Consumer and Labor:
Employment

Thebig picture: Employmentevelsultimately have
a largeimpact on consumerconfidence,consumer
spendinganddemand

Why it matters: If peoplel NBwbtRitig,then they
arelesslikelyto purchasegoods

A Overalltruck transportationemploymentis also
important, as it helps to show how much
capacityis out there in the industry,

Our thoughts. Employmentnumbers continue to
improvesincethe onsetof the pandemic

A This is a good time to enter the trucking
market,asthere is somuchdemand

A Yesbut be awarewhenthe marketswingsback
the other direction as it will put downward
pressureon freight rates

UNEMPLOYMENT RATE
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Source: FREDIttps://fred.

Thousands of Persons

ayJun Jul AugSepOctNovDeT]anFebMarAprMayJun Jul AugSepOctNovDeiJanFebMarAprMay‘

2020 2021 2022

stlouisfed.org/series/UNRATBonthly

ALL EMPLOYEES, TRUCK TRANSPORTATION

JanFebMarAprMayJun JulAugSepOctNovDedqJanFebMarAprMayJun JuIAugSepOctNovDeTJanFebMarAprMa;‘

Source: FREDIttps://fred.

2020 2021 2022

stlouisfed.org/series/CES434840000Monthly



https://fred.stlouisfed.org/series/CES4348400001
https://fred.stlouisfed.org/series/UNRATE

Consumer and Labor:

Personal Consumption

Expenditures (PCE)

Thebig picture: TheU.S FederalReserveusesthe PCE
Pricelndexasits primary inflation index when making
monetarydecisions

A The PCEmeasuresa broad spectrumof consumer
spendingfor a period of time.

Why it matters: ThePCEallowsowner-operatorsto see
how well the economy is fairing, how people are
spending their money, and how much demand for
goodsthere will be in the future.

A Durable Goodsare costlier items that last longer
than 3-years,suchasvehiclesglectronics etc.

A NonDurableGoodsare lesscostand last lessthan
3-years,includinggasoline clothing,etc.

Our thoughts. PCEexplodedin 2020 and 2021, but
non-durablegoodsappearto be taperingoff

A Look to see the PCEto continue a flattened
trajectory overthe nextcouplemonths

A Normally,this might equateto lessfreight to haul,
but you will notice that current levels are still
significantlyhigherthan pre-pandemicyears

Personal Consumption Expenditures (Billions of Dollars), SA
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Source: FREDIttps://fred.stlouisfed.org/series/PCEDdndhttps://fred.stlouisfed.org/series/PCENMonthly
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Consumer and Labor:
Retall and CPI

Thebig picture: Theterm & NB &@ I fAi$aih économic
metric that tracks consumer demand for finished
goods

A While CPImeasuregshe averageprice changefor a
basketof goodsand servicesovertime.

Why it matters: Both retail salesand CPIcan help the
owner-operator gauge the economic health of the
countryandtherebythe freight market

A Consumer spending accounts for two-thirds of
GDP

A If prices are stable and retail salesare high, it
meansthat (i K S B@e@térdemandfor freight.

Our thoughts: Eventhough CPIis rising exponentially
dueto inflation, peopleare still purchasinggoods

A Contrary to popular belief, the economy is still
movingstrongasshownin the top chartabove

A Retailtrade continuesremain high, meaningthat
freight will still needto be shipped
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Consumer and Labor:
Disposable Income,

Expenditures, Sentiment

Revolving Credit

The big picture: Consumersmove the U.S economy
Where consumer conditions and sentiment flows,
businessand shippingactivity will follow.

Why it matters:. Disposableincome, the price of goods
and services,and expectationsof the overall economy
havegreatinfluenceon consumers

A Forexample when disposabléncomeand consumer
sentiment are high, people purchase more goods,
both durableand non-durable

A Thiscreatesmore freight demanddownstream

Our thoughts: Though inflation continues to be an
ongoingissue,consumersare still spendingtheir income

A Yes,but anincreasingamount of consumerspending
is beingfunding by debt asrevolvingcredit continues
it upwardtrajectory:.

If this continues and the job market deteriorates,
look for freight volumesto fall.
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EECOMMERCE RETAIL SALES
Consumer and Labor: E

Commerce and Local o
Trucking Producer Price
Index (PPI)
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The big picture: Ecommercehaschangedthe way

people purchasegoods,as more and more people LA

moveto onlineorders 100,000 J
1

Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtrl Qtr2 Qtr3 Qtr4|Qtr
A Technologyhas made it easier than ever for 2017 2018 2019 2020 2021 202

peopleto shoponllne Source: FREDIttps://fred.stlouisfed.org/series/ECOM3Ruarterly

Why it matters: With so manyonline retailersnow
offeringone or two daydeliveries truckinglogistics LOCAL TRUCKING SERVICES PPI
hasbeenturnedonits head

A More and more shippersare looking to final
mile delivery services, which coincides with
higher operating costs for local trucking
companies

Howeverthis meansfreight needsto be moved

to a central warehouse where it can be | ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘
distributed from there.

OurthoughtS:_ASe'commercecontmueSto boo_m’ anMarMay Jul SepNov JanMarMay Jul SepNov JanMarMay Jul SepNov JanMarMay Jul SepNov JanMar Ma
so to doesfreight volume, especiallyfor expeditor 5020 502>

servicesand hot-shots
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Source: FREDIttps://fred.stlouisfed.org/series/PCU4841104841101?mod=article_irjiienthly
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ManUfaCturlng: NeW MANUFACTURERS' NEW ORDERS: TOTAL MANUFACTURING
Orders: Total

Manufacturing

The big picture: Manufacturingnew orders are an
important economic indicator  They signify an
overalldirectionof the marketandeconomy

550,000

500,000
Why it matters: Anincreasein new orderssignifies
a higher demandfor goodsand serviceswhich in
turn requiresretailers and suppliersto placemore
orders
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A Anincreasein new ordersalsoindicatesfuture
demandfor transportation 400,000

A Ordersplacedin one month may provide work

in factoriesfor severalmonthsdownthe road.
350,000

Our thoughts: New orderscontinueto grow, which
indicatesthat thoughfreight rates mightlevel off in
the first part of 2022 they shouldremainelevated

Source: FREDIttps:/fred.stlouisfed.org/series/ AMTMN@Monthly

A Freight volumes are still elevated overall so

R 2 yb€lidveall the doom-and-gloom
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Industrial Production and Manufacturers' Shipments
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A Most of the goodsthat flow through the supplychain

beginwith industrialproduction Source: Industrial Productiohttps://fred.stlouisfed.org/series/INDPR@D a | Y dzF | QG dzNBENBE Q { KA LY Sy day
https://www.census.gov/manufacturing/m3/index.htnhiMonthly

A Moreover, the inventoriesto-salesratio measureshow

muchinventorybusinesse$fiaveon hand .
Inventory-to-Sales Ratio

Why it matters: When industrial production and 19
Y Iy dzF | OshigeeBtdNdgio®, the demand for trucks
increasesaswell. L7
15
A Andthe lessamount of inventory that businessesiave
on hand,the greaterthey needfreight transportationto L3
restocktheir goods 1.1
0.9

Our thoughts: Both of these graphs point to a healthy
freight market in which production is elevated and 0.7
inventoriesare low.
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Construction: Overall
and Streets

Thebig picture: TheU.S CensusBureaumeasureshe
amountof spendingthat goestoward new construction
everymonth.

A Construction spending encompasses various
expensessuchaslaborand materials,

A andsectors,suchashighwayand street spending

Why it matters: Constructionspendinghelpsboostthe
economy, especially spending that is dedicated to
buildingroadsandbridges

A It alsois a good indicator of future demand for
those owner-operatorspulling flatbed trailers, asa
variety of materialsand goodsare transportedthis
wayto constructionsites

Our thoughts. While the dry van and refrigerated
segmentsare starting to cool off, the flatbed sectoris
continuingits boon.

A Lookfor the flatbed marketto continueto prosper
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Highway and Street Spending
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Ocean and Rail:
Exports and Imports

Thebig picture: L {céndmontodayto seeproducts
from all over the world in local storesas we truly
live in aglobaleconomy

Why it matters: High levels of imports signal a
strongdomesticdemandanda growingeconomy

A TheU.S trade deficit tendsto worsenwhenthe
economyis growingstrongly

A Yes,but a healthy economyis one where both
exportsandimports are growing

A These are both good indicators of freight
volumeand demandfor trucks

Our thoughts: With imports continuingto remain
elevated, expectfor freight volumesto remain at
historichighsfor at leastthe first half of 2022

A Thenext data releasefor exports and imports
@ 2 yb@until September
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Ocean and Rail: Number
of Containerships
Awaiting Berth

Thebig picture: Thenumberof containershipsawaiting
berth at U.S ports increaseddramatically starting in
2020andinto 2021

A Especiallyfor the ports of Los Angelesand Long
Beach(LALB)whichfocusmostly on imports.

Why it matters: Thenumberof containershipsawaiting
berth highlightedtwo issues

1. Recordlevels of demand, and thereby freight
volume

2. Supplychain inefficiencieswhich helpedto push
spotratesevenhigherin 2021

Our thoughts. As import volumesstart to normalize,
and ports around the country start to become more
efficientin handlingfreight, it shouldbe a signalthat:

1. Freightvolumesacrossthe board are starting to
wane

2. Spotratesmaycontinueto slide
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Ocean and Rail: Rall
Carloads and
Intermodal

The big picture: Railroadsare a very costeffective
andfuel-efficientwayto movefreight.

A Whilethe rail and truck industriesoften compete
with eachother, they alsowork handin hand

Why it matters: Most freight that is transported by
rail, will requireatruck for the final mile.

A An increasein rail and intermodal freight will
translate into greater demand for trucks
downstream

A Intermodal is a subsetof rail that involvesthe
movement of highwaycapable units, such as
containersor trailers.

Our thoughts: The intermodal industry continuesto
strugglewith serviceissues

A Yesput there wasa sharpuptickin March,which
seemgo follow a seasonatrend.
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Future Outlook
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Owner-Operator Independent Drivers Association Foundation, Inc.
A subsidiary of OwnéDperator Independent Drivers Association, Inc.
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