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Trucking Market Update

OOFIdesignedthis update to help the owner-operator gain insight into the current conditionsof

ǘƻŘŀȅΩǎfreight market. Todo so,we will lookat four keycategories:

levelshelpusto seehow muchfreight needsto bemovedoverall.

showsushow manytrucksthe marketneedsto movesaidvolume.

illustratehow muchthe averageowner-operatorcanexpectto currentlyearn.

depict the every-dayexpensesfor the averageowner-operator.

Thebottom line: OOFIwill breakdowneachcategoryandexplainhow they pertain to youasa small

businessowner.
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Transportation Service 
Index (TSI)
Thebig picture: TSImeasuresthe volumeof freight

moved monthly by the for-hire transportation

sectorin the UnitedStates.

Why it matters: Changesin the TSIreflect changes

in the demandfor goodsandservices.

Å For example, demand for freight typically

increasesin periodsof economicexpansion.

Å TheTSIcapturesthis demandfor transportation

by increasingaswell.

Our thoughts: While volume continuesto remain

elevated, we have noticed a decline in demand

whichis typicalaroundthis time of year.

Å Seasonallyspeaking, volumes tend to drop

followingthe fourth of Julyholiday.
Source: BTS | https://data.bts.gov/stories/s/TET-indicator-1/9czv-tjte | Monthly

Note: TSI Freight Index is a weighted average of monthly data for trucking, freight rail, waterborne, pipeline, and air freight.

5

115

120

125

130

135

140

145

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

2019 2020 2021 2022

Y
e

a
r 

2
0

0
0

 A
ve

ra
g

e
 =

 1
0

0

FREIGHT TSI

https://data.bts.gov/stories/s/TET-indicator-1/9czv-tjte


Cass 
Shipment Index
The big picture: The CassShipment Index includes

data from all domestic freight modeswith trucking

accountingfor morethan 75%of all activity.

Å Theindex is an indicatorof U.S. shippingactivity,

containing 37 million invoices across 400

companiesandmanufacturers.

Why it matters: Thisindex showsmonthly shipment

volumesfrom the entire Cassclientbase.

Our thoughts: the CassShipmentIndex fell 4% from

May, marking third month this year that the index

wasin decline.

Å Yes,but indexremainselevated. In fact, the index

is1.6%abovewhereit wasthis time in 2019.

Å ThismeansthatǘƘŜǊŜΩǎstill plentyof freight to go

around. Source: Cass Freight Index | https://www.cassinfo.com/freight-audit-payment/cass-transportation-indexes/cass-freight-index
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Load-to-
Truck Ratios
Thebig picture: Load-to-TruckRatiosrepresentthe

number of loadsposted for every truck postedon

DATLoadBoards.

Å TheLoad-to-TruckRatiois a sensitive,real-time

indicator of the balancebetween spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: Though volumes have certainly

startedto leveloff, the decreasewe seein the load-

to-truck ratios is more due to an increase in

capacity.

Å As the variousload-to-truck ratios continue to

decline,expectto seeratesto do the same.

Å Therate of declineis still yet to be determined

however,asvolumesstill remainelevated. Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Spot and 
Contract Rates
The big picture: Rates are market averagesfrom

5!¢ΩǎRateView,which providesreal-time reports on

prevailingspotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than

$110billion in freight bills in over68,000lanes

Why it matters: Theserates reflect the condition of

the freight marketin real-time.

Our thoughts: As capacity increases,and volumes

begin to level off, spot rates will continue to

normalize.

Å While contract rates have trended higher than

spot rates over the past couplemonths for vans

and reefers,this trend hasfinally caughtup with

flatbedratesaswell.

Å Contractrates continue to move upward due to

the elevatedvolumeof freight. We will continue

to watch to seeif this changesin the next couple

months. Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 8
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Logistics 
aŀƴŀƎŜǊǎΩ LƴŘŜȄ ό[aLύ
The big picture: The LMI is a diffusion index that

measuressupplychainconditions.

Å The LMI consistsof eight key logisticsmetrics

rangingfrom inventory levelsto transportation

utilization.

Å Any number below 50 is indicative of

contraction, while any number above 50 is

indicativeof expansion.

Why it matters: TheLMIreflectsthe strengthof the

overalleconomyasit measuresboth upstreamand

downstreamconditions.

Å When the two curves depicted in this chart

invert, it signalsbadnewsfor freight rates.

Our thoughts: Though the two curves ƘŀǾŜƴΩǘ

inverted yet, it suggests the freight market is

coolingoff.
Source: LMI | https://www.the-lmi.com/ | Monthly 
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Producer Price 
Index (PPI) Long-
Distance, Truckload
Thebig picture: ThePPIis a group of indexesthat

measureshow muchit costsfor industriesto make

their products.

Å One index focuseson the operating costs for

long-haul,truckloadcarriers.

Why it matters: Changesin this particular index

reflect the current operating costs for long-haul

owner-operators.

Our thoughts: While freight rates are falling, the

costof doingbusinesscontinuesto rise.

Å LǘΩǎimperativethat owner-operatorsknowtheir

cost of operations so that they can better

control their variableexpenses.

Å New carriers might find the next few months

difficult aswe enter into a seasonalslowdown.
Source: FRED | https://fred.stlouisfed.org/series/PCU484121484121| Monthly 
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Diesel Fuel
The big picture: The U.S. Energy Information

Administration tracks the weekly changes in on-

highwaydieselfuel pricesthroughoutthe country.

Why it matters: Fuelis the number one expensefor

owner-operators.

Å Fuelcomprisesover 45% of the averageowner-

ƻǇŜǊŀǘƻǊΩǎcostof operation.

Å Yes,but it normallyrepresents25-30%.

Our thoughts: While fuel prices have started to

decline ever so slightly, they still remain a serious

concernfor the owner-operator.

Å Higher fuel costs eat into shippers budgets.

Hence,ǘƘŜǊŜΩǎlessleft overto paycarriers.

Å This is partly why freight rates are decreasing

evenasfuel is increasing.
Source: U.S. EIA | https://www.eia.gov/petroleum/gasdiesel/| Weekly 

11

-3%

-2%

-1%

0%

1%

2%

3%

4%

5%

6%

$0.00

$1.00

$2.00

$3.00

$4.00

$5.00

$6.00

$7.00

Ja
n
u

a
ry

F
e

b
ru

a
ry

M
a

rc
h

A
p

ri
l

M
a

y

Ju
n

e

Ju
ly

A
u

g
u

st

S
e

p
te

m
b
e
r

O
ct

o
b
e

r

N
o

ve
m

b
e
r

D
e
c
e

m
b

e
r

Ja
n
u

a
ry

F
e

b
ru

a
ry

M
a

rc
h

A
p

ri
l

M
a

y

Ju
n

e

Ju
ly

A
u

g
u

st

S
e

p
te

m
b
e
r

O
ct

o
b
e

r

N
o

ve
m

b
e
r

D
e
c
e

m
b

e
r

Ja
n
u

a
ry

F
e

b
ru

a
ry

M
a

rc
h

A
p

ri
l

M
a

y

Ju
n

e

Ju
ly

2020 2021 2022

W
e

e
k
 o

ve
r 

W
e

e
k
 %

 C
h

a
n

g
e

A
ve

ra
g

e
 P

ri
c
e
 o

f 
D

ie
se

l 
F

u
e
l

W/W % Chg Weekly U.S. Diesel Retail Prices  (Dollars per Gallon)

https://www.eia.gov/petroleum/gasdiesel/


Used Truck 
Prices
Thebig picture: Most individualsseekingto become

anowner-operator first look to the usedtruck market

dueto the highcostof newtrucks.

Why it matters: Used truck prices are a good

indicatorstrongfreight market.

Å As spot rates turn upward, the number of

individualsseekingto becomeanowner-operator

alsoincrease,pushingusedpriceshigher.

Our thoughts: The average price of a used truck

according to FTRhovered at $43,000 before the

pandemic.

Å That price jumped to $63,000 in 2021 and

$96,000sofar in 2022.

Å With costsrisingand spot ratesnormalizing,this

might not be the best time to becomean owner-

operatoror seekto expandyourbusiness.
Source: FTR| https://www.ftrintel.com/ | Monthly 
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Van Market Outlook
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Van Market Outlook

consistsof severaldifferent typesof operationsand segments. While one sizecertainlyŘƻŜǎƴΩǘfit all, market analysts

typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,andReefer.

LǘΩǎgoodto know the current conditionsof the freight market,butƛǘΩǎalsoimportant to understandwhat the future holds,especiallyfor your

segmentof the industry.

Toexaminethe vanmarketoutlook,we will lookat:

showsushow manytrucksthe marketneedsto movefreight.

illustratehow muchthe averageowner-operatorcanexpectto earn.

economicindicatorsthat directly impactthe vanmarket:

1. RetailSales

2. CPI

3. E-commerce

4. AdvancedRetailSalesCategories
14



Load-to-
Truck Ratios
Thebig picture: Load-to-TruckRatiosrepresentthe

number of loadsposted for every truck postedon

DATLoadBoards.

Å TheLoad-to-TruckRatiois a sensitive,real-time

indicator of the balancebetween spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: Though volumes have certainly

startedto leveloff, the decreasewe seein the load-

to-truck ratios is more due to an increase in

capacity.

Å As the variousload-to-truck ratios continue to

decline,expectto seeratesto do the same.

Å Therate of declineis still yet to be determined

however,asvolumesstill remainelevated.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Spot and 
Contract Rates
The big picture: Ratesare market averagesfrom

5!¢ΩǎRateView,which provides real-time reports

on prevailingspotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than

$110billion in freight bills in over68,000lanes

Why it matters: Theseratesreflect the conditionof

the freight market in real-time.

Our thoughts: As volumesdecline and fuel costs

and capacity increases,shipperswill continue to

gain the upper hand in negotiations,pushingrates

downward.

Å It is important for you to attempt to negotiate

for higherratesand/or fuel surcharges.

Å LǘΩǎalso important for you to attempt to build

direct relationshipswith small shippersrather

than relyingsolelyon brokersor loadboards.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Thebig picture: ThetermάǊŜǘŀƛƭǎŀƭŜǎέis an economic

metric that tracks consumer demand for finished

goods.

Å While CPImeasuresthe averagepricechangefor a

basketof goodsandservicesover time.

Why it matters: Both retail salesand CPIcan help the

owner-operator gauge the economic health of the

countryandtherebythe freight market.

Å Consumer spending accounts for two-thirds of

GDP.

Å If prices are stable and retail sales are high, it

meansthatǘƘŜǊŜΩǎa greaterdemandfor freight.

Our thoughts: Eventhough CPIis rising exponentially

due to inflation, peoplearestill purchasinggoods.

Å Contrary to popular belief, the economy is still

movingstrongasshownin the top chartabove.

Å Retailtrade remainshigh,meaningthat freight will

still needto be shipped.

Source: FRED| https://fred.stlouisfed.org/series/CPIAUCSL#0| Monthly 17

Source: FRED| https://fred.stlouisfed.org/series/RSXFS| Monthly 

Note: E-commerce sales are included in the total monthly estimates
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Thebig picture: E-commercehaschangedthe way

peoplepurchasegoods,as more and more people

moveto onlineorders.

Å Technologyhas made it easier than ever for

peopleto shoponline.

Why it matters: With so manyonline retailersnow

offeringoneor two daydeliveries,truckinglogistics

hasbeenturned on its head.

Å This means freight needs to be moved to a

central warehousewhere it can be distributed

from there.

Å As e-commerce grows or shrinks, so too do

freight volumes.

Our thoughts: Exponentialgrowth in e-commerce

helpedto boostthe freight economyin the midstof

the pandemic.

Å Yesbut, canit continueinto 2022?

18

Source: FRED| https://fred.stlouisfed.org/series/ECOMSA| Quarterly
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Clothing, Electronics, and 
Furniture 
The big picture: Retail salescapture in-store, catalog,

andout-of-storesalesof both durableandnon-durable

goods. Theseare brokendown into severalcategories,

including:

Å Electronicsandappliancestores

Å Furniturestores

Å Generalmerchandisestores(e.g., Walmart,Target,

Costco)

Why it matters: Retailsalesgive the owner-operator a

pulse of the economyand its projected path toward

expansionor contraction.

Å Advanced Sales categories provide us an early

snapshotfrom largeretailers.

Our thoughts: Although sales are definitely not

expandingas they once were, they ŀǊŜƴΩǘdeclining

either.

Å Further indication that volumes, and thereby

demandfor trucks,will remainelevated.

19
Source: FRED | https://fred.stlouisfed.org/series/RSGMS| Monthly

Source: FRED | https://fred.stlouisfed.org/series/RSEAS| Monthly

Source: FRED | https://fred.stlouisfed.org/series/RSFHFS| Monthly

$3,000
$4,000
$5,000
$6,000
$7,000
$8,000
$9,000

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

2019 2020 2021 2022

M
ill

io
n
s 

o
f 

D
o
lla

rs
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Flatbed Market Outlook
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Flatbed Market Outlook

consistsof severaldifferent typesof operationsand segments. While one sizecertainlyŘƻŜǎƴΩǘfit all, market analysts

typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,andReefer.

LǘΩǎgoodto know the current conditionsof the freight market,butƛǘΩǎalsoimportant to understandwhat the future holds,especiallyfor your

segmentof the industry.

Toexaminethe Flatbedmarketoutlook,we will lookat:

showsushow manytrucksthe marketneedsto movefreight.

illustratehow muchthe averageowner-operatorcanexpectto earn.

economicindicatorsthat directly impactthe vanmarket:

1. TotalManufacturing

2. ConstructionMaterialsandSuppliesManufacturing

3. Housing

4. AdvancedRetailSales: BuildingMaterials
21



Load-to-
Truck Ratios
Thebig picture: Load-to-TruckRatiosrepresentthe

number of loadsposted for every truck postedon

DATLoadBoards.

Å TheLoad-to-TruckRatiois a sensitive,real-time

indicator of the balancebetween spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: Though volumes have certainly

startedto leveloff, the decreasewe seein the load-

to-truck ratios is more due to an increase in

capacity.

Å As the variousload-to-truck ratios continue to

decline,expectto seeratesto do the same.

Å Therate of declineis still yet to be determined

however,asvolumesstill remainelevated. Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Spot and 
Contract Rates
The big picture: Rates are market averagesfrom

5!¢ΩǎRateView,which providesreal-time reports on

prevailingspotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than

$110billion in freight bills in over68,000lanes

Why it matters: Theserates reflect the condition of

the freight marketin real-time.

Our thoughts: Unlike van and reefer rates which

continue to normalize,the flatbed market continues

to expand,albeitat slowerpace.

Å We expect flatbed to continue its upward trend

for the nextcoupleof months.

Å Time will tell if or when rates and volumeswill

comebackdownto earth.

Å Right now, we are still in peak construction

season.
Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 

23

 $1.25

 $1.75

 $2.25

 $2.75

 $3.25

 $3.75

 $4.25

Jan FebMar Apr May Jun Jul Aug Sep Oct Nov Dec Jan FebMar Apr May Jun Jul Aug Sep Oct Nov Dec Jan FebMar Apr May Jun

2020 2021 2022

Spot Contract

https://www.dat.com/industry-trends/trendlines


Total 
and Construction 
Materials
The big picture: Manufacturingnew orders is an

important flatbed market indicator,as it comprises

a largepart of the economy.

Why it matters: An increasein new orderssignifies

a higher demand for goods and services,which

indicatesfuture demandfor transportation.

Å The manufacturing sector provides a large

amountof volumefor flatbedhaulers.

Our thoughts: Unlike the dry van and reefer

markets, the market forces for the flatbed sector

appearto be strong.

Å Flatbed rates have remained elevated even

while dry vanandreeferrateshavefallen.

Å Lookfor this trend to continuegoingforward.

Source: FRED | https://fred.stlouisfed.org/series/ACMSNO| Monthly 
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Source: FRED | https://fred.stlouisfed.org/series/AMTMNO| Monthly 
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Starts, Under 
Construction, 
Completed
The big picture: The U.S. CensusBureau publishes

monthly estimateson the number:

Å Housingstarts,

Å Housingunderconstruction,and

Å Housingcompleted

Why it matters: New housingis an important capital

good that spurs additional consumer spending on

appliancesandfurniture.

Å LǘΩǎa key economic indicator, especiallyfor the

flatbed trucking sector, which hauls building

materials.

Our thoughts: Housingstarts are flattening, but the

number of houses under construction continues to

raise.

Å Thissignalsthat flatbed volumesshould continue

to remainsteady.
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Source: FRED | https://fred.stlouisfed.org/series/COMPUTSA| Monthly

Source: FRED | https://fred.stlouisfed.org/series/HOUST| Monthly

Source: FRED | https://fred.stlouisfed.org/series/UNDCONTSA| Monthly

900

1,100

1,300

1,500

1,700

1,900

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

2019 2020 2021 2022

T
h
o
u
sa

n
d
s 

o
f 

U
n

its

HOUSING UNITS STARTED

1,000
1,100
1,200
1,300
1,400
1,500
1,600
1,700

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

2019 2020 2021 2022

T
h
o
u
sa

n
d
s 

o
f 

U
n

its

HOUSING UNITS UNDER CONSTRUCTION

1,000

1,100

1,200

1,300

1,400

1,500

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

J
u

n

J
u

l

A
u

g

S
e

p

O
c

t

N
o

v

D
e

c

J
a

n

F
e

b

M
a

r

A
p

r

M
a

y

2019 2020 2021 2022

T
h
o
u
sa

n
d
s 

o
f 

U
n

its

HOUSING UNITS COMPLETED

https://fred.stlouisfed.org/series/COMPUTSA
https://fred.stlouisfed.org/series/HOUST
https://fred.stlouisfed.org/series/UNDCONTSA


Building Materials, 
Garden Equipment, 
Supplies Dealers
The big picture: Retail salescapture in-store, catalog,

andout-of-storesalesof both durableandnon-durable

goods.

Å These are broken down into several categories,

including building materials, garden equipment,

andsuppliesdealers(BMGESD).

Why it matters: Retailsalesgive the owner-operator a

pulse of the economyand its projected path toward

expansionor contraction.

Å Advanced Sales categories provide us an early

snapshotfrom largeretailers.

Our thoughts: Thoughinflationary pressurescan skew

retail sales, the BMGESDfigures mirror closely with

both spotandcontractflatbed rates.

Å Look to see flatbed volumesand rates to remain

strong as consumersand businessescontinue to

purchasethesetypesof goods.
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Source: FRED | https://fred.stlouisfed.org/series/RSBMGESD| Monthly
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Reefer Market Outlook
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Reefer Market Outlook

consistsof severaldifferent typesof operationsand segments. While one sizecertainlyŘƻŜǎƴΩǘfit all, market analysts

typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,andReefer.

LǘΩǎgoodto know the current conditionsof the freight market,butƛǘΩǎalsoimportant to understandwhat the future holds,especiallyfor your

segmentof the industry.

Toexaminethe reefermarketoutlook,we will lookat:

showsushow manytrucksthe marketneedsto movefreight.

illustratehow muchthe averageowner-operatorcanexpectto earn.

economicindicatorsthat directly impactthe vanmarket:

1. USDAAverageRefrigeratedTruckRates

2. USDARefrigeratedTruckVolumes

3. USDATruckAvailabilityData

4. AdvancedRetailSales: FoodServicesandDrinkingPlaces
28



Load-to-
Truck Ratios
Thebig picture: Load-to-TruckRatiosrepresentthe

number of loadsposted for every truck postedon

DATLoadBoards.

Å TheLoad-to-TruckRatiois a sensitive,real-time

indicator of the balancebetween spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: Though volumes have certainly

startedto leveloff, the decreasewe seein the load-

to-truck ratios is more due to an increase in

capacity.

Å As the variousload-to-truck ratios continue to

decline,expectto seeratesto do the same.

Å Therate of declineis still yet to be determined

however,asvolumesstill remainelevated.
Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 

29

0

5

10

15

20

25

JanFebMar AprMayJun Jul AugSepOctNovDecJanFebMar AprMayJun Jul AugSepOctNovDecJanFebMar AprMayJun

2020 2021 2022

https://www.dat.com/industry-trends/trendlines


Spot and 
Contract Rates
The big picture: Ratesare market averagesfrom

5!¢ΩǎRateView,which provides real-time reports

on prevailingspotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than

$110billion in freight bills in over68,000lanes

Why it matters: Theseratesreflect the conditionof

the freight market in real-time.

Our thoughts: Reeferspot ratesoutpacedboth van

andflatbedsegmentsfor muchof the pandemic.

Å Yes, but now it appears that spot rates are

startingto correct.

Å While volumesare not ashigh, we believethe

biggestreasonfor this marketcorrectionis due

to an increase in reefer capacity, as well as

higherfuel costs. Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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USDA 
Average Truck Rates
The big picture: The U.S. Department of Agriculture
(USDA)collectsdataconcerningthe averagetruck rates
for haulingfruit andvegetablegoods.

Å USDA averages the rates over region and
commodity.

Why it matters: Produce requires fast and efficient
movementsof perishablecommodities.

Å The USDA published rates gives the owner-
operatora pulseof the reefermarket.

Our thoughts: Fruit and vegetablereefer rates jumped
dramaticallyover the pasttwo years.

Å Yes,but we are starting to see those rates come
backdown to earth,albeit slowly.

Å June typically sees a large month-to-month
increase.

Å However,we are not expectingthe samelevel of
jump this year due to depressedproducevolumes
asextremedroughtscontinueto hit the southwest.

Source: USDA| https://agtransport.usda.gov/stories/s/56s5-rpde| Weekly 
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Truck Volume 
and Availability
The big picture: The¦{5!ΩǎCropsreport includes

daily fruit and vegetablevolume data by weight

andweeklyrefrigeratedtruck availabilitydata.

Why it matters: Thisinformation is a barometerfor

the healthof the overallreefermarket.

Å It also provides visibility into what exactly is

driving reefer rates,either volume,capacity,or

a combinationof both.

Å ReeferTruckAvailability is codedon a scaleof

1 to 5, 1 representing a surplus and 5

representinga shortageof trucks.

Our thoughts: Both volumes and reefer truck

capacityhave slowly loosenedover the past few

months.

Å Which has impacted reefer rates as shown in

the previouscharts.
Source: DAT Trendlines | https://agtransport.usda.gov/stories/s/56s5-rpde| Monthly 
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Food Services and 
Drinking Places
The big picture: Retail sales capture in-store,

catalog,and out-of-store salesof both durableand

non-durablegoods.

Å Theseare brokendown into severalcategories,

includingfood servicesanddrinkingplaces

Why it matters: Retail sales give the owner-

operator a pulseof the economyand its projected

path towardexpansionor contraction.

Å AdvancedSalescategoriesprovide us an early

snapshotfrom largeretailers.

Our thoughts: Retail sales for food servicesand

drinking placescloselymirror 5!¢ΩǎTrendlinesfor

both spot andcontractreefer ratesasshownin the

graph.

Å While these salesfigures suggestthere still is

some room for reefer rates to grow, we will

continue to watch this data seriesclosely for

anypossiblechange. 33

Source: FRED | https://fred.stlouisfed.org/series/RSFSDP| Monthly
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Overall Freight Market Outlook
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Overall Freight Market Outlook

WhileƛǘΩǎgood to knowthe current conditionsof the freight market,ƛǘΩǎalsoimportant to understandwhat the future holds.

OOFIdesignedthis segmentto examinesomekey economicfactors that can impact the forthcomingmarket and thereby

your bottom line.

Todo so,we will lookat four keycategories:

helpusto seehow manypeopleareworkingandhow muchthey arespending.

isoneof the primarymoversandshakerswhenit comesto freight volumes.

isa goodindicatorof the amountof flatbedvolumethe marketmightexpectdownstream.

volumesare leadingindicatorsfor freight demand,anda primarydriverof pressureon capacity.

The bottom line: OOFIwill breakdowneachcategoryand explainhow eachone can potentially effect the overall freight

marketandthushow they pertain to youasa smallbusinessowner.
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Employment
Thebig picture: Employmentlevelsultimately have

a large impact on consumerconfidence,consumer

spending,anddemand.

Why it matters: If peopleŀǊŜƴΩǘworking,then they

are lesslikelyto purchasegoods.

Å Overalltruck transportationemploymentisalso

important, as it helps to show how much

capacityisout there in the industry.

Our thoughts: Employmentnumbers continue to

improvesincethe onsetof the pandemic.

Å This is a good time to enter the trucking

market,asthere issomuchdemand.

Å Yes,but beawarewhenthe marketswingsback

the other direction as it will put downward

pressureon freight rates

Source: FRED| https://fred.stlouisfed.org/series/CES4348400001| Monthly 36

Source: FRED| https://fred.stlouisfed.org/series/UNRATE| Monthly 
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Personal Consumption 
Expenditures (PCE)
Thebig picture: TheU.S. FederalReserveusesthe PCE
PriceIndexas its primary inflation index when making
monetarydecisions.

Å ThePCEmeasuresa broad spectrumof consumer
spendingfor a periodof time.

Why it matters: ThePCEallowsowner-operatorsto see
how well the economy is fairing, how people are
spending their money, and how much demand for
goodsthere will be in the future.

Å Durable Goodsare costlier items that last longer
than 3-years,suchasvehicles,electronics,etc.

Å Non-DurableGoodsare lesscostand last lessthan
3-years,includinggasoline,clothing,etc.

Our thoughts: PCEexploded in 2020 and 2021, but
non-durablegoodsappearto be taperingoff

Å Look to see the PCE to continue a flattened
trajectoryover the next couplemonths.

Å Normally,this might equateto lessfreight to haul,
but you will notice that current levels are still
significantlyhigherthan pre-pandemicyears.

Source: FRED| https://fred.stlouisfed.org/series/PCEDGand https://fred.stlouisfed.org/series/PCEND| Monthly
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Retail and CPI
Thebig picture: ThetermάǊŜǘŀƛƭǎŀƭŜǎέis an economic

metric that tracks consumer demand for finished

goods.

Å While CPImeasuresthe averagepricechangefor a

basketof goodsandservicesover time.

Why it matters: Both retail salesand CPIcan help the

owner-operator gauge the economic health of the

countryandtherebythe freight market.

Å Consumer spending accounts for two-thirds of

GDP.

Å If prices are stable and retail sales are high, it

meansthatǘƘŜǊŜΩǎa greaterdemandfor freight.

Our thoughts: Eventhough CPIis rising exponentially

due to inflation, peoplearestill purchasinggoods.

Å Contrary to popular belief, the economy is still

movingstrongasshownin the top chartabove.

Å Retail trade continuesremain high, meaningthat

freight will still needto be shipped.

Source: FRED| https://fred.stlouisfed.org/series/CPIAUCSL#0| Monthly 38

Source: FRED| https://fred.stlouisfed.org/series/RSXFS| Monthly

Note: E-commerce sales are included in the total monthly estimates
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Disposable Income, 
Expenditures, Sentiment, 
Revolving Credit
The big picture: Consumersmove the U.S. economy.

Where consumer conditions and sentiment flows,

businessandshippingactivitywill follow.

Why it matters: Disposableincome, the price of goods

and services,and expectationsof the overall economy

havegreatinfluenceon consumers.

Å Forexample,when disposableincomeandconsumer

sentiment are high, people purchasemore goods,

both durableandnon-durable.

Å Thiscreatesmore freight demanddownstream.

Our thoughts: Though inflation continues to be an

ongoingissue,consumersarestill spendingtheir income.

Å Yes,but an increasingamountof consumerspending

is beingfundingby debt asrevolvingcredit continues

it upwardtrajectory.

Å If this continues and the job market deteriorates,

look for freight volumesto fall.

39Source: FRED| https://fred.stlouisfed.org/series/UMCSENT| Monthly

Source: FRED| https://fred.stlouisfed.org/series/DSPIC96| Monthly
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E-
Commerce and Local 
Trucking Producer Price 
Index (PPI)
Thebig picture: E-commercehaschangedthe way
peoplepurchasegoods,as more and more people
moveto onlineorders.

Å Technologyhas made it easier than ever for
peopleto shoponline.

Why it matters: With so manyonline retailersnow
offeringoneor two daydeliveries,truckinglogistics
hasbeenturned on its head.

Å More and more shippersare looking to final
mile delivery services,which coincides with
higher operating costs for local trucking
companies.

Å However,this meansfreight needsto be moved
to a central warehouse where it can be
distributedfrom there.

Our thoughts: Ase-commercecontinuesto boom,
so to doesfreight volume,especiallyfor expeditor
servicesandhot-shots.

Source: FRED| https://fred.stlouisfed.org/series/PCU4841104841101?mod=article_inline| Monthly 40

Source: FRED| https://fred.stlouisfed.org/series/ECOMSA| Quarterly
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New 
Orders: Total 
Manufacturing
The big picture: Manufacturingnew orders are an

important economic indicator. They signify an

overalldirectionof the marketandeconomy.

Why it matters: An increasein new orderssignifies

a higher demandfor goodsand services,which in

turn requiresretailersand suppliersto placemore

orders.

Å An increasein new ordersalsoindicatesfuture

demandfor transportation.

Å Ordersplacedin one month may provide work

in factoriesfor severalmonthsdownthe road.

Our thoughts: New orderscontinueto grow, which

indicatesthat thoughfreight ratesmight leveloff in

the first part of 2022, they shouldremainelevated.

Å Freight volumes are still elevated overall so

ŘƻƴΩǘbelieveall the doom-and-gloom.

Source: FRED| https://fred.stlouisfed.org/series/AMTMNO| Monthly
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Industrial 
Production, Shipments, 
and Inventory-to-sales
The big picture: Industrialproduction is perhapsthe single

largestcontributor to domesticsurfacefreight movements

in the economy.

Å Most of the goodsthat flow through the supplychain

beginwith industrialproduction.

Å Moreover, the inventories-to-salesratio measureshow

muchinventorybusinesseshaveon hand.

Why it matters: When industrial production and

ƳŀƴǳŦŀŎǘǳǊŜǊǎΩshipments grow, the demand for trucks

increasesaswell.

Å And the lessamount of inventory that businesseshave

on hand,the greaterthey needfreight transportationto

restocktheir goods.

Our thoughts: Both of these graphs point to a healthy

freight market in which production is elevated and

inventoriesarelow.

Å5ƻƴΩǘbelievethe hypethat inventoriesare growing. The

datashownheredemonstratesotherwise.

Source: FRED| https://fred.stlouisfed.org/series/RETAILIRSA| Monthly
42

Source: Industrial Production: https://fred.stlouisfed.org/series/INDPROμ aŀƴǳŦŀŎǘǳǊŜǊǎΩ {ƘƛǇƳŜƴǘǎΥ 
https://www.census.gov/manufacturing/m3/index.html| Monthly
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Overall 
and Streets
Thebig picture: TheU.S. CensusBureaumeasuresthe

amountof spendingthat goestoward new construction

everymonth.

Å Construction spending encompasses various

expenses,suchaslaborandmaterials,

Å andsectors,suchashighwayandstreet spending.

Why it matters: Constructionspendinghelpsboost the

economy, especially spending that is dedicated to

buildingroadsandbridges.

Å It also is a good indicator of future demand for

thoseowner-operatorspulling flatbed trailers,asa

varietyof materialsand goodsare transportedthis

wayto constructionsites.

Our thoughts: While the dry van and refrigerated

segmentsare starting to cool off, the flatbed sector is

continuingits boon.

Å Lookfor the flatbed marketto continueto prosper.
Source: FRED| https://fred.stlouisfed.org/categories/11| Monthly 43

Source: FRED| https://fred.stlouisfed.org/categories/11| Monthly
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Exports and Imports
Thebig picture:LǘΩǎcommontoday to seeproducts

from all over the world in local storesas we truly

live in a globaleconomy.

Why it matters: High levels of imports signal a

strongdomesticdemandanda growingeconomy.

Å TheU.S. trade deficit tendsto worsenwhenthe

economyisgrowingstrongly.

Å Yes,but a healthyeconomyis one where both

exportsandimportsaregrowing.

Å These are both good indicators of freight

volumeanddemandfor trucks.

Our thoughts: With imports continuing to remain

elevated,expect for freight volumesto remain at

historichighsfor at leastthe first half of 2022.

Å The next data releasefor exportsand imports

ǿƻƴΩǘbe until September.
44
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Number 
of Containerships 
Awaiting Berth
Thebig picture: Thenumberof containershipsawaiting

berth at U.S. ports increaseddramatically starting in

2020andinto 2021.

Å Especiallyfor the ports of Los Angelesand Long

Beach(LA-LB)whichfocusmostlyon imports.

Why it matters: Thenumberof containershipsawaiting

berth highlightedtwo issues:

1. Record-levels of demand, and thereby freight

volume.

2. Supplychain inefficiencieswhich helped to push

spot ratesevenhigherin 2021.

Our thoughts: As import volumesstart to normalize,

and ports around the country start to become more

efficient in handlingfreight, it shouldbe a signalthat:

1. Freight volumesacrossthe board are starting to

wane.

2. Spotratesmaycontinueto slide.

Source: MARAD Office of Policy | https://www.bts.gov/freight-indicators#freight| Weekly
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Rail 
Carloads and 
Intermodal
The big picture: Railroadsare a very cost-effective

andfuel-efficientwayto movefreight.

Å While the rail andtruck industriesoften compete

with eachother, they alsowork handin hand.

Why it matters: Most freight that is transported by

rail, will requirea truck for the final mile.

Å An increase in rail and intermodal freight will

translate into greater demand for trucks

downstream.

Å Intermodal is a subset of rail that involves the

movement of highway-capable units, such as

containersor trailers.

Our thoughts: The intermodal industry continuesto

strugglewith serviceissues.

Å Yes,but there wasa sharpuptick in March,which

seemsto follow a seasonaltrend.

Source: FRED| https://fred.stlouisfed.org/series/RAILFRTCARLOADSD11#0| Monthly
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OOIDA Foundation

OOIDA
Owner-Operator Independent Drivers Association Foundation, Inc.

A subsidiary of Owner-Operator Independent Drivers Association, Inc.

1 NW OOIDA Drive | PO Box 1000 | Grain Valley, MO 64029 | Tel: (816) 229-5791
E-mail: FoundationDept@ooida.com| Website: www.ooida.com/foundation

mailto:FoundationDept@ooida.com
http://www.ooida.com/foundation

