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Trucking Market Update

OOFIdesignedthis update to help the owner-operator gain insight into the current conditionsof

ǘƻŘŀȅΩǎfreight market. Todo so,we will lookat four keycategories:

levelshelpusto seehow muchfreight needsto bemovedoverall.

showsushow manytrucksthe marketneedsto movesaidvolume.

illustratehow muchthe averageowner-operatorcanexpectto currentlyearn.

depict the every-dayexpensesfor the averageowner-operator.

Thebottom line: OOFIwill breakdowneachcategoryandexplainhow they pertain to youasa small

businessowner.
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Transportation Service 
Index (TSI)
The big picture: TSImeasuresthe volume of freight

movedmonthly by the for-hire transportationsectorin

the UnitedStates.

Why it matters: Changesin the TSIreflect changesin

the demandfor goodsandservices.

Å Forexample,demandfor freight typicallyincreases

in periodsof economicexpansion.

Å TheTSIcapturesthis demandfor transportationby

increasingaswell.

Our thoughts: Freight volume continues to remain

elevated despite inflationary worries and claims that

volumesarefallingof a cliff.

Å TheTSIrose 0.2% month-over-month in Augustto

140.9 followingonemonth of decline.

Å Themeasurefor Julywasonly 0.7%below the all-

time high level of 142.1 in August 2019, and

remains3% abovethe 5-year trend and 5% above

August2021.

Source: BTS | https://data.bts.gov/stories/s/TET-indicator-1/9czv-tjte | Monthly

Note: TSI Freight Index is a weighted average of monthly data for trucking, freight rail, waterborne, pipeline, and air freight.
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Cass 
Shipment Index
Thebig picture: TheCassShipmentIndexincludesdatafrom

all domestic freight modes with trucking accounting for

morethan75%of all activity.

Å The index is an indicator of U.S. shipping activity,

containing 37 million invoices across400 companies

andmanufacturers.

Why it matters: This index shows monthly shipment

volumesfrom the entire Cassclientbase.

Our thoughts: the CassShipment Index decreased2.9%

month-over-month to 1.207 in September,following a two

consecutivemonthsof increases.

Å While the Septemberreading reversed some of the

gains over the last two months, it was still up 4.8%

year-over-year.

Å Theindexremainselevatedoverallat 4%abovethe five

yearaverage.

Å Yes, but the expenditures component of the index

actually rose 0.3% month-over-month, indicating that

somerateswereup.

Å The expenditures component measures the

total amountspenton freight.

Source: Cass Freight Index | https://www.cassinfo.com/freight-audit-payment/cass-transportation-indexes/cass-freight-index
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Load-to-
Truck Ratios
The big picture: Load-to-Truck Ratios represent the

number of loads posted for every truck posted on DAT

LoadBoards.

Å The Load-to-Truck Ratio is a sensitive, real-time

indicator of the balance between spot market

demandandcapacity

Why it matters: Changes in the ratio often signal

impendingchangesin rates.

Our thoughts: After a couple months of sharp declines

around the end of the first quarter, it appearsthat load-

to-truck ratioshavestartedto find a floor.

Å The load-to-truck ratios for flatbed and reefers

declined month-over-month by 6% and 11%,

respectively,while vanremainedflat.

Å All three trailer types were also below their 5-year

trend, this wasespeciallytrue for flatbed.

Å This has continued to place downward pressureon

rates.

Å Yes,but the all three ratios are beginningto move

moresidewaysthan anall out drop off.
Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Class 8 
Orders and Sales
The big picture: ACTResearchobtainsdata from truck and

trailer original equipment manufacturers (OEMs) and

dealerships,andprovidesmonthlyreportsandforecasts.

Å ThisdataincludesClass8 truckordersandsales.

Why it matters: Class8 orders and salesdata will help an

owner-operator to see both the demand for trucks and

currenttruckcapacity.

Å Demand for trucks tends to spike when new orders

increasefollowinga steadyincreasein rates(2017-2018

and2020).

Å Truckcapacitytends to loosenwhen new saleseclipse

usedsales(2018-2019andsecondhalf of 2022).

Our thoughts: While the level of new Class8 ordersusually

depictsdemand,the precipitousdrop in the secondhalf of

2020 and into 2021 was mostly due to semiconductor

shortages,which prevented OEMsfrom being able to fill

neworders.

ÅYes,but now new ordersare spikingright (149%) asspot

rates are trending downward (-2.8%), and as new sales

arebeginningto eclipseusedsales.

ÅThis indicatesthat capacity,which is already loosening,

might loosen even further as we continue into the 3rd

quarter. Thiswill ultimatelyimpactrates.

Source: ACT Research | https://www.actresearch.net/| Monthly

Note: 16,000 Class 8 retail sales per month, or 190,000 per year, is the accepted U.S. replacement level
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Spot and 
Contract Rates
The big picture: Rates are market averagesfrom 5!¢Ωǎ

RateView,which provides real-time reports on prevailing

spotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than $110

billion in freightbills in over68,000lanes.

Why it matters: Theserates reflect the condition of the

freight market in real-time. Pleasenote that they include

fuel surcharges.

Our thoughts: Ascapacityincreases,spot rateswill continue

to normalizefor the time being,meaningthey will return to

a standardconditionafter beingred hot for two years.

Å Spotrates for van, flatbed, and reefer decreased2.4%,

4.9%, and1.7%, respectivelyto $2.46, $2.91, and$2.84

per mile.

Å Thisdownwardpressureis impactingcontract rates as

well. Vanandflatbed contractratesdeclined0.3%, and

2.2%, respectivelyto $3.10 and $3.59 per mile. Reefer

remainedflat at $3.40permile.

Å Yes,but ƛǘΩǎimportant to keep in mind that both spot

and contract rates are still well above pre-pandemic

levels. Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 9
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Logistics 
aŀƴŀƎŜǊǎΩ LƴŘŜȄ ό[aLύ
The big picture: The LMI is a diffusion index that

measuressupplychainconditions.

Å TheLMIconsistsof eight key logisticsmetricsranging

from inventorylevelsto transportationutilization.

Å Any number below 50 is indicative of contraction,

while any number above 50 is indicative of

expansion.

Why it matters: The LMI reflects the strength of the

overall economy as it measures both upstream and

downstreamconditions.

Å Whenthe two curvesdepictedin this chart invert, it

signalsbadnewsfor freight rates.

Our thoughts: Transportation capacity reached the

secondhighestlevelof growth in the historyof the index,

while prices experienced the third fastest rate of

contraction.

Å This is the third straight month of contraction

territory for transportationprices.

Å Yes,but the LMI is predicting that future priceswill

tick up into expansion territory in the coming

months.

Source: LMI | https://www.the-lmi.com/ | Monthly 
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Producer Price 
Index (PPI) Long-
Distance, Truckload
The big picture: The PPIis a group of indexesthat

measuresselling prices domestic producersreceive

for their output.

Å One index focuses on long-haul, truckload

carriers.

Å Thisindexshowshow muchcarriersare charging

their customers.

Why it matters: Changesin this particular index

reflect the general direction that freight rates are

heading(i.e., up or down) for the long-haul owner-

operator.

Our thoughts: Theindex decreased1.5%to 200.3 in

August,and5.1%sincethe highin March.

Å Augustmarksthe third straightmonth of decline.

Å While the long-haul PPIis still 33% abovethe 5-

year trend, pricing power is continuing to shift

from carriers to shippersas the market tries to

find a newfloor.

Source: FRED | https://fred.stlouisfed.org/series/PCU484121484121| Monthly 
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Diesel Fuel
The big picture: The U.S. Energy Information

Administration(EIA)tracks the weekly changesin on-

highwaydieselfuel pricesthroughout the country.

Why it matters: Fuel is the number one expensefor

owner-operators.

Å Fuel comprisesover 45% of the averageowner-

ƻǇŜǊŀǘƻǊΩǎcostof operation.

Å Yes,but it normallyrepresents25-30%.

Our thoughts: Fuelpricestickedupwardsin September

followingtwo monthsof decline.

Å The averageprice for diesel fuel increased0.9%

month-over-month to $5.06 per gallon.

Å Theaveragedieselprice is 53%higher than the 5-

yeartrend.

Å As the energy crisis in Europe continues to

develop, look to see diesel fuel prices increasein

the 3rd and4th quartersof 2022.

Å Thisis a good time to incorporatea fuel surcharge

if youŀǊŜƴΩǘdoingsoalready.

Source: U.S. EIA | https://www.eia.gov/petroleum/gasdiesel/| Weekly 
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Used Truck 
Prices
The big picture: Most individualsseekingto becomean

owner-operator first look to the usedtruck marketdue to

the highcostof newtrucks.

Why it matters: Used truck prices are a good indicator

strongfreight market.

Å Asspot ratesturn upward,the numberof individuals

seekingto becomean owner-operator alsoincrease,

pushingusedpriceshigher.

Our thoughts: The average price of a used truck

according to FTR hovered at $43,000 before the

pandemic.

Å Thatpricejumpedto $64,000in 2021and$95,500so

far in 2022.

Å Used Class8 truck prices dropped for the fourth

straightmonth in Julyto $91,928.

Å Yes,but this isstill 43%higheryear-over-year.

Å With costsstill elevatedandspot ratesflattening,this

might not be the best time to become an owner-

operatoror seekto expandyourbusiness. Source: FTR| https://www.ftrintel.com/ | Monthly 
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Van Market Outlook
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Van Market Outlook

consistsof severaldifferent typesof operationsand segments. While one sizecertainlyŘƻŜǎƴΩǘfit all, market analysts

typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,andReefer.

LǘΩǎgoodto know the current conditionsof the freight market,butƛǘΩǎalsoimportant to understandwhat the future holds,especiallyfor your

segmentof the industry.

Toexaminethe vanmarketoutlook,we will lookat:

showsushow manytrucksthe marketneedsto movefreight.

illustratehow muchthe averageowner-operatorcanexpectto earn.

economicindicatorsthat directly impactthe vanmarket:

1. RetailSales

2. CPI

3. E-commerce

4. AdvancedRetailSalesCategories
15



Van Load-to-
Truck Ratios
The big picture: Load-to-Truck Ratios represent the

number of loadspostedfor everytruck postedon DAT

LoadBoards.

Å The Load-to-Truck Ratio is a sensitive, real-time

indicator of the balance between spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: It appearsthat the Van Load-to-Truck

ratio is bottoming out, which could be a good sign as

far asratesareconcerned.

Å The Van Load-to-Truck Ratio stayed flat month-

over-month at 3.54 in September,which stoppeda

three month slide.

Å Thismayhelp easethe declineof spot rates in the

van market, but ƛǘΩǎstill too early to declarewith

anycertainty.

Å Theratio is12%belowthe 5-yeartrend.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Van Spot and 
Contract Rates
The big picture: Ratesare market averagesfrom 5!¢Ωǎ

RateView,which providesreal-time reports on prevailing

spotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than $110

billion in freight bills in over68,000lanes

Why it matters: Theserates reflect the condition of the

freight market in real-time. Pleasenote that they include

fuel surcharges.

Our thoughts: As capacity increases, shippers will

continue to have the upper hand in negotiating rates,

whichwill placedownwardpressureon rates.

Å Both spot and contract rates for vans declined

month-over-month in September,by $0.6 and $0.01

per mile respectively.

Å Spotrateshavedeclined$0.64 per mile sinceJanuary

2022.

Å Yes,but spot rates are 9% above the 5-year trend,

while contractratesare27%higher.

Å The question is, how will rates respond during the

holidayseason?DATis forecastinga slight flattening

in spot rates before an eventual decline going into

November.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Thebig picture: ThetermάǊŜǘŀƛƭǎŀƭŜǎέis an economic

metric that tracks consumer demand for finished

goods.

Å While CPImeasuresthe averagepricechangefor a

basketof goodsandservicesover time.

Why it matters: Both retail salesand CPIcan help the

owner-operator gauge the economic health of the

countryandtherebythe freight market.

Å Consumer spending accounts for two-thirds of

GDP.

Å If prices are stable and retail sales are high, it

meansthatǘƘŜǊŜΩǎa greaterdemandfor freight.

Our thoughts: AlthoughCPIis significantlyhigh due to

inflation (8.2%), peoplearestill purchasinggoods.

Å Retail trade increasedanother 0.2% month-over-

month in August, marking eighth consecutive

monthsof growth.

Å Retailtrade reached$597.1 billion in August. This

is22.9%higherthan the five yeartrend.
Source: FRED| https://fred.stlouisfed.org/series/CPIAUCSL#0| Monthly 18

Source: FRED| https://fred.stlouisfed.org/series/RSXFS| Monthly 

Note: E-commerce sales are included in the total monthly estimates
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The big picture: E-commerce has changed the way

people purchase goods, as more and more people

moveto onlineorders.

Å Technologyhasmadeit easierthan everfor people

to shoponline.

Why it matters: With so many online retailers now

offeringoneor two daydeliveries,truckinglogisticshas

beenturned on its head.

Å Thismeansfreight needsto be movedto a central

warehousewhereit canbe distributedfrom there.

Å Ase-commercegrowsor shrinks,so too do freight

volumes.

Our thoughts: E-commerceactivity representsabout

18.7%of total retail sales.

Å While this percentagehasflattenedsinceits highin

the secondquarter of 2020, e-commercecontinues

to elevatefreight volumes.

Å E-commerce increased2.7% quarter-over-quarter

to $257 billion. This is 44% higher than the five

yeartrend.
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Source: FRED| https://fred.stlouisfed.org/series/ECOMSA| Quarterly
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Clothing, Electronics, and 
Furniture 
The big picture: Retail salescapture in-store, catalog,and

out-of-store salesof both durable and non-durable goods.

Thesearebrokendown into severalcategories,including:

Å Electronicsandappliancestores(EAS)

Å Furniturestores(FS)

Å Generalmerchandisestores (GMS),such as Walmart,

Target,Costco

Why it matters: Retailsalesgivethe owner-operatora pulse

of the economyand its projectedpath toward expansionor

contraction.

Å AdvancedSalescategoriesprovideusanearlysnapshot

from largeretailers.

Our thoughts: Salesare not expandingas they once were,

butǘƘŜȅΩǊŜnot exactlydecliningeither.

Å Both EASand FSexperienceda drop in salesin August,

0.1% and 1.3% respectivelyto $7.58 billion and $11.8

billion.

Å OnlyGMSsawanincrease(0.5%) to $69.7 billion.

Å All three areabovetheir 5-yeartrend, 1.9%, 12.3%, and

11.9%respectively. 20

Source: FRED | https://fred.stlouisfed.org/series/RSEAS| https://fred.stlouisfed.org/series/RSFHFS| 
https://fred.stlouisfed.org/series/RSGMS| Monthly 
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Flatbed Market Outlook
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Flatbed Market Outlook

consistsof severaldifferent typesof operationsand segments. While one sizecertainlyŘƻŜǎƴΩǘfit all, market analysts

typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,andReefer.

LǘΩǎgoodto know the current conditionsof the freight market,butƛǘΩǎalsoimportant to understandwhat the future holds,especiallyfor your

segmentof the industry.

Toexaminethe Flatbedmarketoutlook,we will lookat:

showsushow manytrucksthe marketneedsto movefreight.

illustratehow muchthe averageowner-operatorcanexpectto earn.

economicindicatorsthat directly impactthe vanmarket:

1. TotalManufacturing

2. ConstructionMaterialsandSuppliesManufacturing

3. Housing

4. AdvancedRetailSales: BuildingMaterials
22



Flatbed 
Load-to-Truck Ratios
The big picture: Load-to-Truck Ratios represent the

number of loadspostedfor everytruck postedon DAT

LoadBoards.

Å The Load-to-Truck Ratio is a sensitive, real-time

indicator of the balance between spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: Thedecreasewe seein the load-to-truck

ratios is more due to an increasein capacitythan it is a

decline in volumes. DATis reporting record numbers

for equipmentposts.

Å The Flatbed Load-to-Truck Ratio dropped 5.7%

month-over-month to 13.33 in September,marking

the sixth consecutivemonth of decline,albeit at a

muchslowerpace.

Å The ratio declined35% in August,and 85% since

January.

Å Theratio is 66%below the 5-year trend, whichwill

further placedownwardpressureon rates.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Flatbed Spot 
and Contract Rates
The big picture: Ratesare market averagesfrom 5!¢Ωǎ

RateView,which providesreal-time reports on prevailing

spotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprisedof more than $110

billion in freight bills in over68,000lanes

Why it matters: Theserates reflect the condition of the

freight market in real-time. Pleasenote that they include

fuel surcharges.

Our thoughts: Spot rates and contract rates declinedfor

the third consecutivemonth, following closelywith the

load-to-truck ratio.

Å The spot market saw a $0.15 decline month-over-

month to $2.91 per mile, markingthe first time that

spot rateshavedippedunder$3.00 sinceApril 2021.

Å The contract market declined $0.08 to $3.59 per

mile,whichisstill $0.26higherthan January.

Å Yes,but spot rates are 12% abovethe 5-year trend,

andcontractratesare27%higher.

Å Thewinter monthsusuallymark a slowerseasonfor

flatbed freight. Lookfor ratesto continueto decline.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Total 
and Construction 
Materials
The big picture: Manufacturing new orders is an

important flatbed market indicator, as it comprisesa

largepart of the economy.

Why it matters: An increasein new orders signifiesa

higherdemandfor goodsand services,which indicates

future demandfor transportation.

Å Themanufacturingsectorprovidesa largeamount

of volumefor flatbed haulers.

Our thoughts: Themarket forcesfor the flatbed sector

appearto be weakeningasnew ordersstart to decline

andconstructionmaterialscontinueto movesideways.

Å Total manufacturing decreased 1% month-over-

month in Septemberto $548.5 billion, markingthe

secondconsecutivemonth of decline.

Å Yes,but total manufacturingis 15.8%abovethe 5-

yeartrend.

Å Constructionmaterialsand suppliesmanufacturing

increased0.2% to $61.7 billion, which is 15.4%

higherthan the 5-yeartrend.
Source: FRED | https://fred.stlouisfed.org/series/ACMSNO| Monthly 
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Source: FRED | https://fred.stlouisfed.org/series/AMTMNO| Monthly 
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MANUFACTURERS' NEW ORDERS: TOTAL MANUFACTURING
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Starts, Under 
Construction, 
Completed
The big picture: The U.S. Census Bureau publishes

monthlyestimateson the number:

Å Housingstarts,

Å Housingunderconstruction,and

Å Housingcompleted

Why it matters: Newhousingisan important capitalgood

that spurs additional consumerspendingon appliances

andfurniture.

Å LǘΩǎa key economic indicator, especially for the

flatbed trucking sector, which hauls building

materials.

Our thoughts: Housingstartsexperienceda largejump in

August,proppedup mostlyby multi-familyhousingstarts.

Å New starts increased12.2% to 1.57 million. They

havenow dropped15%sincethis yearshighin April.

Å Yes,but startsare12.3%abovethe 5-yearaverage.

Å Housesunderconstructionalsoincreased1.6%to 1.7

million. Theyare34.6%abovethe 5-yeartrend.
26

Source: FRED | https://fred.stlouisfed.org/series/HOUST, https://fred.stlouisfed.org/series/UNDCONTSA, and 
https://fred.stlouisfed.org/series/COMPUTSA| Monthly
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Building 
Materials, Garden Equipment, 
Supplies Dealers
Thebig picture: Retailsalescapturein-store,catalog,and

out-of-store sales of both durable and non-durable

goods.

Å These are broken down into several categories,

includingbuilding materials,gardenequipment,and

suppliesdealers(BMGESD).

Why it matters: Retail salesgive the owner-operator a

pulse of the economy and its projected path toward

expansionor contraction.

Å Advanced Sales categories provide us an early

snapshotfrom largeretailers.

Our thoughts: TheBMGESDsalescontinueto increaseas

ratesturn downward.

Å The BMGESDretail salesgrew about 1.1% month-

over-month in Augustto $43.2 billion, and are 23%

abovethe 5-yeartrend.

Å Look to see flatbed volumesremain strong even as

ratescontinueto movedownward,suggestingthat a

large portion of the rate decreaseis due to excess

capacity.
27

Source: FRED | https://fred.stlouisfed.org/series/RSBMGESD| Monthly
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Reefer Market Outlook
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Reefer Market Outlook

consistsof severaldifferent typesof operationsand segments. While one sizecertainlyŘƻŜǎƴΩǘfit all, market analysts

typicallybreakdownthe industryinto three mainsectorsbasedon trailer type: Van,Flatbed,andReefer.

LǘΩǎgoodto know the current conditionsof the freight market,butƛǘΩǎalsoimportant to understandwhat the future holds,especiallyfor your

segmentof the industry.

Toexaminethe reefermarketoutlook,we will lookat:

showsushow manytrucksthe marketneedsto movefreight.

illustratehow muchthe averageowner-operatorcanexpectto earn.

economicindicatorsthat directly impactthe vanmarket:

1. USDAAverageRefrigeratedTruckRates

2. USDARefrigeratedTruckVolumes

3. USDATruckAvailabilityData

4. AdvancedRetailSales: FoodServicesandDrinkingPlaces
29



Reefer Load-
to-Truck Ratios
The big picture: Load-to-Truck Ratios represent the

number of loadspostedfor everytruck postedon DAT

LoadBoards.

Å The Load-to-Truck Ratio is a sensitive, real-time

indicator of the balance between spot market

demandandcapacity

Why it matters: Changesin the ratio often signal

impendingchangesin rates.

Our thoughts: Thereefer market sawa decreasein the

Load-to-Truck ratio month-over-month, as DAT is

reporting record number of equipmentposts,which is

similarfor flatbed.

Å The ratio decreased10.6% to 6.33 loads to every

one truck postedin September.

Å Thisis 20%below the 5-year trend, and 69%lower

than January.

Å Whereasthe van and flatbed Load-to-Truckratios

are declining more rapidly, the reefer market is

movingmoresideways.

Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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Reefer Spot and 
Contract Rates
Thebig picture: Ratesare market averagesfrom 5!¢Ωǎ

RateView, which provides real-time reports on

prevailingspotmarketandcontractrates.

Å wŀǘŜ±ƛŜǿΩǎdatabaseis comprised of more than

$110billion in freight bills in over68,000lanes

Why it matters: Theseratesreflect the conditionof the

freight market in real-time. Please note that they

includefuel surcharges.

Our thoughts: Spot rates dropped month-over-month,

markingfour straightmonthsof decline,while contract

ratesheldsteady.

Å Spot rates declined $0.05 in Septemberto $2.84

per mile,whichisa $0.75 drop sinceJanuary2022.

Å Contractrates stayedflat at $3.40 per mile, which

is$0.28 abovewherewe were in January.

Å DATis forecastingthat spot rates will continue to

slidegoinginto November. Source: DAT Trendlines | https://www.dat.com/industry-trends/trendlines| Monthly 
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USDA 
Average Truck Rates
The big picture: The U.S. Department of Agriculture

(USDA)collectsdata concerningthe averagetruck rates

for haulingfruit andvegetablegoods.

Å USDAaveragesthe ratesoverregionandcommodity.

Why it matters: Produce requires fast and efficient

movementsof perishablecommodities.

Å TheUSDApublishedratesgivesthe owner-operatora

pulseof the reefermarket.

Our thoughts: Fruit and vegetablereefer rates have slid

18% from their high in January,but are starting to level

out aswe headinto the Thanksgivingseason.

Å Ratesseemto be following a more seasonalpattern,

where rates fall in June/July and move upward

headinginto the holidays. ²ŜΩƭƭneed more data to

verify.

Å In fact, rates per mile increasedmonth-over-month

to $4.04 in September,following three months of

decline.

Å Ratesarestill 19.5%higherthan the five yeartrend.

Source: USDA| https://agtransport.usda.gov/stories/s/56s5-rpde| Weekly 
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Truck Volume 
and Availability
Thebig picture: The¦{5!ΩǎCropsreport includesdaily fruit

and vegetable volume data by weight and weekly

refrigeratedtruck availabilitydata.

Why it matters: This information is a barometer for the

healthof the overallreefermarket.

Å It also provides visibility into what exactly is driving

reefer rates,either volume,capacity,or a combination

of both.

Å ReeferTruckAvailability is codedon a scaleof 1 to 5, 1

representinga surplusand5 representinga shortageof

trucks.

Our thoughts: Reefer volumes continue to decline

accordingto the normalseasonaltrend, while truck capacity

isbeginningto tighteneversoslightly.

Å Reefer volumes declined 9.6% month-over-month to

541,567poundsin September.

Å Yes,but ƛǘΩǎnormal for reefer volumesto fall at this

time of year before a small jump heading into the

holidays.

Å Reefertruck availabilityrose3.1%in Septemberto 2.9,

meaningthat capacityis startingto get tighter. Source: DAT Trendlines | https://agtransport.usda.gov/stories/s/56s5-rpde| Monthly 
33

500,000

550,000

600,000

650,000

700,000

750,000

800,000

850,000

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

2017 2018 2019 2020 2021 2022

P
o
u
n
d
s

REEFER TRUCK VOLUMES

0.0

0.5

1.0

1.5

2.0

2.5

3.0

3.5

4.0

4.5

5.0

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

J
a

n

M
a

r

M
a

y

J
u

l

S
e

p

N
o

v

F
e

b

A
p

r

J
u

n

A
u

g

2017 2018 2019 2020 2021 2022

A
va

ila
b
ili

ty
: 

1
 =

 S
u
rp

lu
s 

| 
3

 =
 A

d
e

q
u
a

te
 |

 5
 =

 
S

h
o
rt

a
g

e

REEFER TRUCK AVAILABILITY

https://agtransport.usda.gov/stories/s/56s5-rpde


Food Services and 
Drinking Places
Thebig picture: Retailsalescapturein-store,catalog,and

out-of-store sales of both durable and non-durable

goods.

Å These are broken down into several categories,

includingfood servicesanddrinkingplaces(FSDPs).

Why it matters: Retail salesgive the owner-operator a

pulse of the economy and its projected path toward

expansionor contraction.

Å Advanced Sales categories provide us an early

snapshotfrom largeretailers.

Our thoughts: Retailsalesfor FSDPscloselymirror 5!¢Ωǎ

Trendlinescontractreefer ratesasshownin the graph.

Å FSDPsretail salesincreased1.1%month-over-month

in Augustto $86 billion, and11%year-over-year.

Å FSDPsalesare 32% higher than the 5-year trend of

$65billion.

Å Yes, but spot rates continue to fall despite high

volumes,indicatinganexcessin reefer truck capacity.
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Source: FRED | https://fred.stlouisfed.org/series/RSFSDP| Monthly
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Overall Freight Market Outlook
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Overall Freight Market Outlook

WhileƛǘΩǎgood to knowthe current conditionsof the freight market,ƛǘΩǎalsoimportant to understandwhat the future holds.

OOFIdesignedthis segmentto examinesomekey economicfactors that can impact the forthcomingmarket and thereby

your bottom line.

Todo so,we will lookat four keycategories:

helpusto seehow manypeopleareworkingandhow muchthey arespending.

isoneof the primarymoversandshakerswhenit comesto freight volumes.

isa goodindicatorof the amountof flatbedvolumethe marketmightexpectdownstream.

volumesare leadingindicatorsfor freight demand,anda primarydriverof pressureon capacity.

The bottom line: OOFIwill breakdowneachcategoryand explainhow eachone can potentially effect the overall freight

marketandthushow they pertain to youasa smallbusinessowner.
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Employment
The big picture: Employmentlevelsultimately have a

large impact on consumer confidence, consumer

spending,anddemand.

Why it matters: If peopleŀǊŜƴΩǘworking,then they are

lesslikelyto purchasegoods.

Å Overall truck transportation employment is also

important, as it helps to show how much capacity

isout there in the industry.

Our thoughts: Employment numbers continue to

remain strong, job openingscontinue to grow, weekly

initial jobless claims remain low, and quits remain

elevated.

Å Unemploymentoverall is 25.5% below the 5-year

trend at 3.7%, while unemployment rate for

transportation and material moving occupationis

26%belowthe 5-yeartrend at 5.1%.

Å Truck employment increased 0.1% month-over-

month in August,to 1.596 million people,and 6%

abovethe 5-yeartrend.

Å Somuchfor a drivershortageΧ
Source: FRED| https://fred.stlouisfed.org/series/CES4348400001| Monthly 37

Source: FRED| https://fred.stlouisfed.org/series/UNRATE| Monthly 
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Personal Consumption 
Expenditures (PCE)
Thebig picture: TheU.S. FederalReserveusesthe PCEPrice

Indexas its primary inflation index when makingmonetary

decisions.

Å The PCEmeasures a broad spectrum of consumer

spendingfor a periodof time.

Why it matters: ThePCEallowsowner-operatorsto seehow

well the economyis fairing, how peopleare spendingtheir

money, and how much demandfor goodsthere will be in

the future.

Å DurableGoodsare costlier items that last longer than

3-years,suchasvehicles,electronics,etc.

Å Non-DurableGoodsare lesscost and last lessthan 3-

years,includinggasoline,clothing,etc.

Our thoughts: Both durable and non-durable goods

decreasedin August. Thedecreasein durablegoodsended

a threemonth streakof consecutivegains.

Å Consumerspendingfor durablegoodsdeclined0.4%in

Julyto $2.26 trillion, 17%abovethe 5-yeartrend.

Å Spendingfor non-durablegoodsdropped0.1%to $3.29

trillion, whichisstill 7%abovethe 5-yeartrend.

Source: FRED| https://fred.stlouisfed.org/series/PCEDGC96and https://fred.stlouisfed.org/series/PCENDC96| Monthly
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Retail and CPI
Thebig picture: ThetermάǊŜǘŀƛƭǎŀƭŜǎέis an economic

metric that tracks consumer demand for finished

goods.

Å While CPImeasuresthe averagepricechangefor a

basketof goodsandservicesover time.

Why it matters: Both retail salesand CPIcan help the

owner-operator gauge the economic health of the

countryandtherebythe freight market.

Å Consumer spending accounts for two-thirds of

GDP.

Å If prices are stable and retail sales are high, it

meansthatǘƘŜǊŜΩǎa greaterdemandfor freight.

Our thoughts: AlthoughCPIis significantlyhigh due to

inflation (8.2%), peoplearestill purchasinggoods.

Å Retail trade increasedanother 0.2% month-over-

month in August, marking eighth consecutive

monthsof growth.

Å Retailtrade reached$597.1 billion in August. This

is22.9%higherthan the five yeartrend.
Source: FRED| https://fred.stlouisfed.org/series/CPIAUCSL#0| Monthly 39

Source: FRED| https://fred.stlouisfed.org/series/RSXFS| Monthly 

Note: E-commerce sales are included in the total monthly estimates
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Disposable Income, 
Expenditures, Sentiment, 
Revolving Credit
The big picture: Consumersmove the U.S. economy. As

consumer conditions and sentiments change, so to does

businessandshippingactivity.

Why it matters: Disposableincome, the price of goods and

services,and expectationsof the overall economyhavegreat

influenceon consumers.

Å For example, when disposable income and consumer

sentiment are high, people typically purchase more

goods,both durableandnon-durable.

Å Thiscreatesmore freight demanddownstream.

Our thoughts: Inflation ishigh,but wagesandsalariesare8.2%

higher today than the 2017-2019 trendline, which hashelped

to keepretail saleselevated.

Å Realdisposableincome, which is adjusted for inflation,

rose 0.1% month-over-month to $15.09 trillion. Real

disposableincomehascome fallen 21% sinceits highest

point in March2021, but still remainsflat with the 5-year

average.

Å Theconsumersentiment index actuallyincreased13% in

Augustto 51.5, markingthe secondstraight increase,but

is32%belowthe 5-yeartrend. 40Source: FRED| https://fred.stlouisfed.org/series/UMCSENT| Monthly

Source: FRED| https://fred.stlouisfed.org/series/DSPIC96| Monthly
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